
How These 3 Types of SEO Can Help 
Your Website Succeed (Quick Guide) 
 
Having a good Search Engine Optimization (SEO) strategy is arguably the single most 
important way to gain online success. Why? Because SEO can help you reach your target 
audience in a way that even advertisements can’t: organically.  
 
Once you reach your target audience, you create brand awareness, generate leads, and 
increase revenue. Success. All thanks to SEO.  
 
Evidently, SEO is the  difference between a successful business and one that barely manages 
to stay afloat. But having a solid SEO strategy is not a straightforward process. There are a 
variety of ways in which you can optimize your online presence.  
 
These are by no means the only types of SEO. They do, however, offer tried-and-true 
optimization methods that are easy to implement. They also apply to practically any website or 
business out there.  

The 3 SEO Types You Need To Use 



 
On-Page SEO 

What is it?  
On-Page SEO refers to the optimization of your website’s pages with the goal of ranking higher 
in search engines. Therefore, having an on-page SEO strategy simply means that you have an 
action-based plan to optimize every page within your website.  
 
Specifically, all the content on your website.  
 
On-Page SEO is a necessary part of any SEO strategy because your website is the biggest 
source of information and value that you have to offer.  
 
Whether you’re a small business or a large corporation, your website needs to be as SEO-
friendly as possible in order to generate more leads.  
 
What does it mean to have an SEO-friendly website? It means search engines have an easy 
time crawling, understanding, indexing, and (therefore) ranking your website. When your 
website is SEO-friendly, your target audience will also have an easier time finding it.  
 
As a result, you need to optimize your website for users and search engines.   



How does it help? 
Website success depends on traffic, and how much traffic you get depends on the quality of 
your SEO strategy. on-page SEO works because it helps you at the very core of your digital 
presence: your website.  
 
The biggest benefit of on-page SEO is that it helps your website rank higher in search engines. 
This brings your site a much-needed boost of traffic that becomes a potential source of 
revenue.  
 
It also works because it’s simple to implement and anyone can use it.   

How does it work? 
Google is very specific about the factors that determine search rankings. In fact, they have an 
entire report on how their search algorithms work. From this, you can get significant information 
on how to improve your on-page SEO.  
 
The most important factors for search ranking are:  
 

• The relevance of your web pages. 
• The quality of your content. 
• The usability of your web pages.  

 
This is where your work begins.  

Relevance  
There’s no point in using any search engine out there if you can’t get the information you’re 
looking for. Search engines know this so, naturally, they rank their search results by relevance.  
 
If you want your page to be among the highest-ranked pages, you need your content to be as 
relevant to their search terms as possible.  
 
After you conduct your keyword research, ensure that all the content on your website is directly 
related to the keywords you are trying to rank for.  
 
Neglect this step, and users that come across your website might not find what they’re looking 
for. In return, your bounce rates will increase, your dwell time will decrease, and your website 
ranking will suffer.  

Quality 
Quality content has something valuable to offer. It’s clear, concise, and makes it easy for users 
to find what they’re looking for and more. When creating content, you should always ensure that 
it is:  
 

• Original 
• Engaging  
• Accurate  
• Skimmable   

https://www.google.com/search/howsearchworks/algorithms/


• Error-free 
 
Consistently offer users content that has all of these characteristics, and notice how your 
rankings in search engines will improve.   

Usability 
Ensuring the usability of your website is one of the most basic steps you can take to helping 
your website succeed.  
 
Usability simply refers to how functional or “usable” your website is. When websites have poor 
usability, your ranking suffers because you aren’t truly offering anything of value.  
 
Always make sure that elements such as images, buttons, videos, and other features of your 
website work the way they’re supposed to, no matter the device.  
 
As a general rule, you should always ensure that every aspect of your website is of the highest 
quality and provides your readers with value that only you can offer. The higher the quality, the 
better the chances of having your website rank higher in search engines. 

Technical SEO 

What is it?  
The focus of technical SEO is to improve the backend and structure of your website. When on-
page SEO covers everything the visitor sees, technical SEO covers what they can’t see. They 
are the moving parts that only search engines see.  

How does it help? 
The purpose of search engines is to help users find what they are looking for. They do this by 
crawling and indexing websites and ranking according to what is most relevant to the user. 
When your website’s technical SEO is on point, search engines have an easier time 
understanding what your website is about, which can help you rank higher. If your website’s 
SEO is sub-par, however, it will rank much lower, regardless of the value you offer your visitors.  

How does it work? 
There are a variety of ways in which you can improve your website’s technical SEO. It helps to 
simply go through your site and fix every performance issue it has. In order to ensure that your 
website’s technical SEO is as good as it can be, make sure that your website is:  
 

• Crawable  
• Mobile-friendly 
• Responsive 
• HTTPS secure 
• Fast  
• Has a sitemap  

 



When you optimize these and all other technical aspects of your website, you essentially 
guarantee a higher position among the search engine rankings.  
 

Off-Page SEO  

What is it? 
Simply put, the focus of an off-page SEO strategy is improving the relationship your website has 
with others on the digital space. A big factor on how a website is ranked is reputation. When 
trusted, high-authority, websites link off to yours, search engines also view you as a trustworthy 
website.   

How does it help? 
The more high-authority websites you have linking back to your site, the better. This tells search 
engines that you are a trusted, credible, and recognized source of information, which will help 
you rank higher.  
 
If you’re still unsure about its benefits, consider the data from this link building survey. SEO 
professionals rely on a variety of link building methods to improve the rankings of their websites. 
It’s the tried-and-true way to improve your off-page SEO.  

How does it work? 
Implementing an off-page SEO strategy can be quite tricky, simply because the ranking factors 
are external. Fortunately, there are two clear ways in which you can start implementing your off-
page SEO strategy: backlinks.  
 
The more quality backlinks your website has, the better. You can start building backlinks by 
establishing yourself through your content and building relationships with those in your industry. 
When others see you as a trusted source, they will start referencing and sharing your content.  

The Best SEO Strategy? All of them! 
 
You can develop a solid SEO strategy using all of these types of SEO. The strategy you focus 
on more will depend on your business goals. Either way, you can’t go wrong with implementing 
these SEO strategies on your website.  
 

https://linkdoctor.io/link-building-survey/
https://visualmodo.com/how-search-engine-optimization-help-you-make-money-online/
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